
 

 
 

 
10 Questions To Ask An SEO Consultant Youʼre Looking To Hire 
  
 
1. What type of content is most easily crawled by search engines? 
 
XHTML. 
 
2. What is the best way to improve the frequency in which search engines 
crawl your site? 
 
Update your content frequently. 
 
3. True or False? Out of all the major search engines, Google is considered 
to have the best tools for researching the link information of a competing 
website? 
 
False. Yahoo!'s Site Explorer and search engine is considered the best source 
for acquiring competitive link information. 
 
4. True or False? The maximum number of characters that Google takes 
into consideration when looking at the title of your page is 70. 
 
True. When using keywords on your page, you want to make sure all relevant 
keywords and information are in the first 70 characters, as that's all Google pays 
attention to. 
 
5. Why is it important for a website to have a flat site architecture? 
 
You reduce the number of links a search engine must follow to get to content. In 
addition, the flatter a website, the easier it is to spread a larger portion of the link 
juice being passed to various pages on the site, thus boosting the ranking power 
of each page on the site (unless page sculpting is being done, preventing juice 
from flowing to certain pages). 
 
6. What should be considered when deciding on the URL path for a web 
page? 
 
The web page the URL is directed toward is an important factor in being chosen 
as a relevant search result. The page determines the keywords to be placed into 
the URL path.  
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For example: www.talkinc.com/internet-marketing/seo.html 

The above would be a good path, leading to a page on our site related to SEO 
and internet marketing. 
 
7. True or False? The number of times a keyword is used on a page is an 
important factor in how search engines determine what your page is about. 
 
False. Keyword density having an effect on search results is a myth. Properly 
using HTML tags in a document and the accompanying text is how a search 
engine determines what your page is about. 
 
8. Why is the long-tail theory important when considering keyword choice? 
 
The long-tail theory states, in reference to keyword choice, that instead of going 
for a single highly competitive keyword, you will see better immediate results and 
long term results by creating several pages that rank well for less competitive 
terms than one page that is trying to rank for a highly competitive term (which 
also has much higher fluctuation). 
 
9. True or False? Meta descriptions are an important factor in search 
engine optimization. 
 
True. While not necessarily playing a role in getting your site to rank well, the 
meta description does play an important role in driving traffic to your page. The 
meta description is frequently used as the description for your page on the 
search engines result page, and a good description entices users to click on your 
page listing. This is why SEO is about driving traffic to a website, not just 
improving pagerank. 
 
10. True or False? Using keywords in the H2, H3, and H(x) tags aren't 
important as long as you use your keywords in the H1 tag. 
 
False. The H(x) tags are an important part of optimizing a page, the same way 
the STRONG/emphasis tags are an important part of optimizing a page. There 
have also been some instances where H2, H3, and H(x) tags have taken greater 
precedence over H1. 
 
 
In addition to the questions above, you will also want to ask the following 
questions to ensure they are a good fit for your needs. 
 

• What is his/her keyword research/choice process? 
• What does he/she considers “good” links? 
• What is his/her link building process? 
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Use the following grading scale to determine if he/she is a true SEO expert. 
 
Each question is worth 10 points. 
 
100 points – Knows what theyʼre talking about. 
80 points – Knows what theyʼre talking about, but if he/she missed any 
questions after #5, they may not be up to speed on the more advanced methods 
and processes. 
70 points – Knows some components of SEO but may not know enough to 
accomplish what you want for your website. 
60 points and below – Does not know enough about SEO to ensure a 
successful campaign. 


